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‘ Name History
Nagomi Visit In 2009, Nagomi Visit was inspired by founder Megumi’s
experience of dining with a local family in Denmark. The
first visit took place in September 2011 with four guests
Location and hosts in Tokyo, offering a unique cultural exchange
‘ Japan through home-cooked meals. This simple idea has
since led to lasting friendships and global reunions,
demonstrating the power of sharing a meal to connect
Goal people across cultures.

To create meaningful, cross-cultural interactions
that transcend traditional tourism, enriching both
guests and hosts through personal connections How we work

and authentic experiences in Japanese homes. Nagomi Visit links travelers with Japanese families for
home-cooked meals. Guests can select a host online

based on location and preferences, sharing a meal that
Tagline fosters cultural exchange and personal connections.

We build friendships not business transactions



Original Graphics
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Objectives

What's working?
P T e

« 1200+ volunteer hosts are located all over Japan
from cities to rural areas

« Strong concept

* Introduced in a lot of TV shows and magazines
and have great media supports

« Social media and blogs are frequently updated
and can see the experience

What's not working?
™ N N e

- Outdated and unprofessional graphics

« Typography and color is inconsistent

« Website is text heavy

« The brand name is confusing for non Japanese speaker

« Only available in Japan

Brand Objectives
™ N N

Rename to an understandable and impactful name

Stronger social media presence to engage audience
and raise awareness

New campaign and events to promote

Make it a global organization and expand the business

Design Objectives
™ N e

Update the visuals to effectively convey the brand's
message and story

Improve UX design on the website
Keep the design consistency across all media

Make the look and feel more heart warming,
welcoming, relaxed, authentic, memorable and unique
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Brand Character

Homemade

Culture food
Japan Warmth
Authentic Friendship Hospitality
Exchange . Comfortable

Connection

Traditional Memorable
Respect Welcoming
Relaxing

The brand values are centered on cultural exchange and warm hospitality. At the heart of these
values are the friendship and meaningful connections formed between travelers and local hosts.



Brand Mood Board



Improvements

| renamed Nagomi Visit to

MOGUMOGU, keeping the [ ‘ ](

essence of “Nagomi” in mind. MOGU GOHAN GOHAN HOME
In Japanese, “Nagomi' carries MOGU CLUB GOl BITES

various meanings, including

“Japan,” “to befriend,” and “to

feel at home”. The goal “Mogumogu” is an onomatopoeia that describes the sound and
remains to bring people action of chewing food. It conveys someone munching or
together at the same tabls, chomping on food in a cute and endearing way. This kind of cute

sharing a meal and fostering onomatopoeia is expected to create a warm and relaxed

connection through the idea of atmosphere.
“ondaji kama no meshi o kuu”—
eating rice out of the same

pot.



Logo Concept

Original Logo

mprovements @ + \\ + O + O

| appreciated the original logo's

elements for their reflection of

Japanese culture and the Ricebowl Chopsticks Home Ribbon
organization. However, the elements

felt somewhat disconnected.

To create cohesion, | introduced a

ribbon that links the chopsticks, bowl, m ' 6 U
and house. In Japan, a ribbon symbolizes —

"friendship”, which adds unity to the m ‘ 6 U
design. | also hand-wrote the text to

convey a friendly and warm feel.
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Primary Logo

AMOGU
@}moeu %

Sociallcon
AMOGU
moGu B

B MOGU

Solid Mark

B MOGU

Safe Zone

1/2 A

1/2 A

A MOGU
MOGU

1/2 A
1/2 A

Minimum Size
8px for digital MOGU
2.2mm for print MOGU
Misuse

MOGU MOGU MOGU

MOGU MOGU MOGU
No transforming No complicated No effect

lbackground



Logo Animation

https://dribbble.com/shots/24799399-Logo-Animation-for-MOGUMOGU


https://dribbble.com/shots/24799399-Logo-Animation-for-MOGUMOGU

Color Palette

Miso Glaze

HEX H#DF982E
RGB 233,152,46
CMYK 11,43,96,0
Pantone 7563 C

Matcha Fresh

HEX #00EO8A
RGB 0,224,138
CMYK 65,0,67,0
Pantone 7479 C

Yuzu Honey

HEX H#FBC97E
RGB 251,201,126
CMYK  0,22,57,0
Pantone 148 C

Ramune Blue

HEX #6DC7E2
RGB 109,199,226
CMYK 52,2,7,0
Pantone Blue 0821 C

Pickled Plum

HEX #F2308]
RGB 242,48,129
CMYK 0,92,16,0
Pantone 191C

Sesame Black

HEX #333333
RGB 51,51,51
CMYK 69,63,62,58
Pantone 447 C



MOGUMOGU

connects
travelers with
locals over
home-cooked
meals.

Roca One is the identity carrier,
reflecting the brand's authenticity,
respect, and friendliness.
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Heavy




Poppins is used as a secondary complement to the body copy.
It is primarily used for subheadlines and longer text in both
print and digital environments.

Poppins

Thin abcdefghijkim
Extra Light

light nopgrstuvwxyz
;i%‘:l'fr; ABCDEFGHJIJKLM
Semibold NOPQRSTUVWXY/Z
Bold

Extra Black O]23456789'9&()

Black



Normal Version

Stroke color

HEX #345861
RGB 52,88,97
CMYK 81,53,49,26
Pantone 7545C

Outline Stroke Version

Outline Stroke Color
HEX #6DC7E2
RGB 109,199,226
CMYK 52,2,7,0
Pantone Blue 0821C

Outline Stroke Color
HEX #00EO8A
RGB 0,224,138
CMYK 65,0,67,0
Pantone 7479C
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Sitemap

Our Mission News Donate Become Host
How it works Stories Sy el News
Support
Contact Us Contact Us

Donate



Main Page Design



Main Page Mockup

Prototype



https://www.figma.com/proto/5JvnNV66nebqFb7lqjGoZc/MOGUMOGU-Main-Page?page-id=0%3A1&node-id=12-16234&node-type=FRAME&viewport=1550%2C900%2C0.41&t=WdTct14SssMnO7Cv-1&scaling=scale-down&content-scaling=fixed&starting-point-node-id=20%3A33191

Request Page Design



Request Page Mockup

Prototype



https://www.figma.com/proto/uvyM3wDFW5s6V5GUFjs7K6/MOGUMOGU-Request-Page?page-id=0%3A1&node-id=1-2&node-type=FRAME&viewport=728%2C468%2C0.19&t=G2JuJXwZFId6REFV-1&scaling=scale-down&content-scaling=fixed

Social Media - Instagram

Sl 09:41 ' Wl 09:41 ' 451 09:41

{  MOGUMOGU : (IW.\t(lg’l(lM
N
@0

MOGUMOGU 25min
1132 60K

Posts Followers Following

Product/service Your story leoni_tu katarina
Meet locals for real Japanese meals at home

mogumogu.com
&1} mosumMoGuy

2

Guests Events Recipes

®

Qv

Liked by you and 905,235 others

Moments with this lovely couple were so
comfortable for us all. After strolling local...more

View all 103 comments

A Q B

Send message
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Business Card



Stationery




Chopsticks









Advertising
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Three Posters Series at Airport






Event Advertisement

Limited-Time
MOGUMOGU Experience

This is an exclusive weekend event
where MOGUMOGU will bring
authentic Japanese home-cooked
meals directly to neighborhoods
using a specially equipped
motorhome. This initiative allows us
to connect with local communities
by offering MOGUMOGU
experiences in nearby parks.
Additionally, for early participants,
we will provide the option to host a
private MOGUMOGU event in their
own backyard during home
parties. This campaign not only
promotes brand visibility but also
creates memorable, personalized
interactions with our target

audience.
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